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OUTHEASTERN was created in 1950 by the

Secretary of the Interior to carry out the

functions assigned to the Secretary by the
Flood Control Act of 1944. In 1977, Southeastern
was transferred to the newly created Depart-
ment of Energy. Headquartered in Elberton,
Georgia, Southeastern has the authority to
market hydroelectric power and energy in the
states of Alabama, Florida, Georgia, Illinois,
Kentucky, Mississippi, North Carolina, South
Carolina, Tennessee, Virginia, and West Virginia,
from reservoir projects operated by the U.S.
Army Corps of Engineers.

The objectives of Southeastern are to market the
electric power and energy generated by the
Federal reservoir projects and to encourage
widespread use of the power at the lowest
possible cost to consumers. Power rates are

Alliance

Sensing a need for a shared vision to
accomplish Southeastern’s mission,
Southeastern formed a partnership

with the South Atlantic Division, U.S.
Army Corps of Engineers, and Georgia-
Alabama-South Carolina preference customers in July
1991 - the Southeastern Federal Power Alliance. The
Alliance’s theme - “Partners Advancing Clean, Reliable
Hydropower,” encourages communication and
cooperation among its members.

formulated based on sound financial principles.
Preference in the sale of power is given to public
bodies and cooperatives, referred to as
preference customers. Southeastern does not
own transmission lines and must contract with
other utilities to provide transmission service
for the delivery of Federal power.

Southeastern's responsibilities include negotiat-
ing, preparing, executing, and administering
contracts for the sale of electric power. South-
eastern also prepares wholesale rates and repay-
ment studies for the southeast's interconnected
reservoir projects, supporting deliveries made to
serve contractual loads. Southeastern is also
responsible for scheduling hydropower
generation at the Corps' facilities within its
marketing area to ensure and maintain
continuity of electric service to its customers.
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Team Cumberland

Team Cumberland was established in
February 1992 and includes
representatives from the Great Lakes
and Ohio River Division, U.S. Army
Corps of Engineers, Cumberland System
preference customers, Tennessee Valley Authority,
and Southeastern. “Partners Advancing Responsible
Hydropower,” was the theme chosen by the partners.
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